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Abstract

This study reviews 38 articles from top-tier tourism and hospitality journals (2022—2025) to analyze
the structural transformation driven by generative Al (GenAl). Unlike traditional Al viewed merely as a
backend tool, GenAl functions as an autonomous "agent," interacting directly with travelers and
generating content. To capture this shift, this study proposes a "Triadic Relationship Model"
(Producer—AI-Consumer), moving beyond the conventional dyadic supply-demand framework. Mapping
the literature onto a method—application matrix reveals a concentration of research on itinerary
planning agents, while governance studies remain scarce. The thematic analysis identifies three critical
dynamics: (1) Producer—Al interaction, where GenAl augments organizational capabilities through
hybrid collaboration; (2) Consumer—Al interaction, which is driven by emotional and symbolic factors
such as flow and self-expression, yet challenged by trust issues like hallucinations; and (3) the
reconfiguration of market relationships, necessitating a redefinition of authenticity and robust
governance mechanisms. The findings highlight GenAl’s role as an independent interaction actor and

underscore the urgent need for future research on content verification and ethical governance.
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2025)

(b) EEMEOEES

AIGC D KX, BIEWFEICER T D HIEME
(Authenticity) DOEE&EIEIS->TWD, F/ITRT
BT 5 AR = T (HGC) & AIGC Dt
HEFSE (Wong et al., 2025) (X, HGC o> J7AMEE: -
BHEX & BITEWT & 2R T, fT-vLr Y
EDOFAED AIGC OEFEMEZMR LG Z 25
Nz L7z,

AT AERRE Y 27 VICEET 58F%8 (Bui et al.,
2024) 1%, Al AREEOBEIEMENMEHE & FFRTEX %
EEALZ LR LoD, ANMAEREBLRD TN —&
LCEWEEMNEZRESZ & bR Lz, AT ZEREDEHE)
EOWFFE (Seo et al., 2025) 1%, Al ZEpiicisu
TEIEMER TENZTBES LR 50 (V7Y
ALR) | ELTHREIND 5, (BT $EriE#
DIEfES] & LTEfESD &), HGC & TH
LG A PR LT D,

F 7o, EEMEOAMRIIERIEE O SRS mIC bk
1F74%, Stepchenkova et al. (2025) 1%, A > 7L
TP LA RE— g KL, EESE
X TESUBIRSR (k) | & LT, EPNREEE 1 13
(LR (Uaktfl) | & U CEIEMEZZEEET 5 &)
ZRERH LU,

(c) WELL NI R

FAERA~OXIGRE LT, =T —T7 L —3 7 (Al
OIRFOIR) (R L BRI O 5
BN FETHHH Kim, J. H et al., 2023),
[FRFIZ T LT Y X AASORGFOEEEZ § D723 0 15
%o Al OFRD Tk U CRIHZE D EORREE TFF3) 2»
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(Loureiro et al., 2025) I, Al & OEHIFZEY
FRAEFFIZ W CEE 2 DEEIR E 72 0 155,

— 5T, ARALICE > TEMESNTZT F A b -
Brea—rmt+s%E—F1 275 (Li, ]
et al., 2025) 1%, 2Rk AL B H8F o 2H ko
i3 E L TAESIT bild, 5%I%, 29 Lo
BifromBEcmZ <, £k vt 2Ok HT
AR T =B DG Lotz a T L FEEEO A
DB L 702, T 70bh, ZHBRET MIBWNT,
AL WD 17T 7Ry 7 A IENEDMEREDE
HAEWHED U A7 BB (L L TR Y, HiirEsx
W2t U CHILEER 3T o Z 08BN TR T
FERRENT 23, AL E 2 —DREND bREIND,

INSOHFEEZEL T, AL LA v E T T
a vaxEl, ATGC IZxd 5 EIEMGERE, ARG a-os L
E a2 — DG & W o TR, AT AAA
TR O HFER - HEEBIR O A A HE LD T
DT EMBH LN/ Tz, & DT, REMESTZ00
EWVOHBIZESS HIEMN D, TENZITHRES L
SEUBNDD V) U7 U X ARIRE S PEIC
FOSSEHIEMA~D Y7 M, ARk AT B OEHEERL
ETINF v R —JEEME L ST DR L 7o TN D,

5. fam & R

5.1 BFEDE LD

ABFZEIE, 2022 £EH6 2025 FEI2HNT TOARL AL
FHRIZBIT 28 - R A X U T ¢ 380 AL i AT
T8 38 RZRIRIT, kL ¥ = —% 50 L7, Hik
MX ISR A O~y B 728k, B0 LLE
MNT—Tx b M) TSI, FRTATREEHE -
ERRESE WD) IZEFLTWDHZE, —FHTH
Al - fr (M3) BT DR B T 2 &8
BN Ao T,
ZHBURET IS TR ORER, £
AL VL, (1) FHEE-A A 2T 723 2B T
WT~—"7 0 7 - b - EBREME S A & O
B% 8 U CHRORE N ZEL, (2) HEHE-AL A
VHETI v AR I T a— LS - B
FEE & Vo T EAERY - SHIEERIZ S 2 BV HT-
B RAN AL ERH DD, N R—g
Vo BRI HIC X A EHHEBHE S A BT b S, ()
AUBET T a VG BIEM: - TN AOBLA
O HEE - HEEBRE MR L TV D Z &R
i,

5.2 “EHTHIRER

AWFFEOFIRIE IR, =FHPRET L OEAIC
L0, ek “HFR (Bie—F2) 7 /L TIEEIR
SN TE IAERRE 2 P UL LTRIcH 5,
F—IT, MR DIRIE L AT ZADRE I B
[ZLTemTH D, £ 2 D5RT L DT, WFFEOEES

Tt — o2 F (MXAL | Eno [
—AL] OFUEVEICEFT D05, TRRGE - B3 A
(M3) | 2B DRI TRk (1 RoFA) TH
%o ZOMRIENL, MRS TRHRER GBEA - Z%) |
2R Y, BEIEMESELOTE L WO o T2 HIERREE -
N AT A RRE DRI R L TN A Z &
BNET D,

BN B DA v E T 7 a ABT D E
BEDV R ZRE LR THD, [FEEA TIX
BT L Sl SR O LEERY B (B
HIRZEA~DORL) 75, THEEF—AL CrEiERIMmiE
DEZ L EHz I L x—vay (LKR) 1Tk
HEEBEOV AN, ZNEFR L — R4 7L L
THETDHZ AR LI, ZhBIL AL ZHAR D
Y= Tl TAfE R —Y =0 b & LTL
BESTDZ ETHD CHEH SN DIHETH D,

5.3 EEHIA LSV r—ay

FHR o2, IHEF T O — e ARG L
HFENE D~ 2P A v P B IO T 20 i
MBEEPITX 5,

B HBEE LD XTI v a UEEHIRBWD
T, TARIHFL O ANA T RPE)] & TEREIE )
DEMPKRD LN D, FATEHEIOLGE TIE, AT H3—
TN A 0 AT DO Tl <, FIFE DS TR
PNCEIEREEITZD X DA 7 U v R7gEtn
P L, F, FIHEOMRGFIHERCa A Y rT
A1, HAR DR T T, 7 —1RBR - KL
S B (B LEDHEB) - TV —Ty
JVFIEAER &\ o TR K> T e &
ND, LIEA - T, FMEMEZ T T < BB DR
&, BN T — T L— 3 2T & A B PR
WEETHD,

50T, FRR O < AW T, B2
e b EPEEESAROMNINEE 72D, &0 DI
A7 NFARRITERT 5 BARIZERWT, 4Rk AT 12X
LEBHILIIARAIR TH D, B8 ML (8
H T L) OfEbERE )RR, I THELE
RDHDN, RAEHZ VT 4% TN - ik - = OBR
PO~ A b L LTIRADRETH D, ARk
Al 72 5 WEERATY —L) L LTTIEIRL, T#E
%L ORRIEE NI 53—~ —] L LTHESD
O, EREER A AL IR 5 2 & T EEERIZR DS
Wit NEBSITIES T RETH D, {11, SOIRMEAE
DRV HARDO Y —E ZABUGITINT, AT 23 AL
LD THERERIMIE ) 2480, A A 233 % 11
FEROME ) (2R b3 5 & D BB, ZEFEE &
—BERWEDO Y L~ BRI T DN R L T 0 15
%o [RIREIZ, A 23 2 R COLE5E AL IERN
Mo, BRIEHRLEIEM RS 137 T o FEHAIC
BT A0, arT VB O AT AR
T 2R HESRE S 2 2 BB L7 D,
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% ABDC A%/ A T 27 DG « RAE X ) T ¢ Bk
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ST B OB EMIGE A 5 A TWVRWERTH B,
AT, OFTRIEIE 2025 4 T H F TTOSCHERIZIRIE &
IWTHEY, EOROWIEEREZ R TE TORWA]
REMERH D, HAD, AFRITERIRETHY, )
RBED A BT TR,

L% ORFSTIRENL, —FHBIRET WIS EE 3
DEIITHEHTE D, H—ICHEE AL BIRTIL
AN & AT OBt 22 B3 O TR, AT BANREE
BoOUzve— A U TIZH 2 DRI ETH D,
I E A AL BRTIL, RAG B2 LB LR
— = IR ORGSR, Al AK(EH BRI ERE N -
2L RO TH 5, HAH AT AT
WL, B = T Y O PTRRERC AT W 7 —
LU — T OWMFENEH L 72D,

3. Z“FEBRE T VICHD K SO

| R | EERORERRA B |
ALY - BIREE (5 A 7 U X
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